














EDITORIAL DISTINCTION

o Products-only environ-
ment attracts active architects,
designers and specifiers looking
for product information

e Commercial/Institutional
focus permits manufacturers
a market-targeted messaging
environment

e Trusted editorial based on
product performance and speci-
fication data

o Editorial that showcases
the broad spectrum of product
for selection/specification in all
commercial and institutional
building types

e Innovative style and graphic
“browse-by-picture” presenta-
tion allows for imparting of
visual attributes of products as
well as technical data

e Award-winning graphic
design appeals to visual sen-
sibilities of a highly educated
audience

e 50/50 ad/edit ratio best
serves the reader’s wide prod-
uct/material interest level

CIRCULATION QUALITY

0 Telemarketed reader requal-
ification efforts for AP commonly
yield a 94% success ratio—a
phenomenal success rate of
recipient retention... recipients
love this magazine

0 BPA audited circulation
is the design sectors fastest
growing over the last two years,
evidencing robust reader affinity

9 Targeted firm demographic
best serves suppliers of commer-
cial/ institutional products and
materials

0 No overseas or foreign
circulation among controlled
recipients

e 99% of readers are actively
involved in the review, selection
and/or specification of products

G Large market orientation
guarantees readers engaged in
commercial/institutional work;
true market segmentation to
firms responsible for upwards
of 85% of all U.S. design work is
achieved

© 6O Publisher's Own Data
© BPA Statements: Dec.o5 to Jun.o7
© AP Readership Study o7

BUILT FOR READER
RESPONSE

o Oversized format allows

for impactful brand-oriented ad
units or full product line depic-
tions with photos and captions

e Full in-magazine reader
service for all advertising and
editorial including multiple
reader service numbers for
full-page "wrap ads” designed
to generate large numbers of
qualified leads

o Free e-mail “push” program
forall qualifying advertisers
designed to generate sales leads
and deliver email addresses to
advertisers

o Free “opt-in” category lead
service designed to generate ad-
ditional sales leads from reader
requesting category-specific
information

9 Optional AP ProductWire
e-newsletter provides architects
another opportunity to retrieve
product information critical to
their current work

e Fully web-linked “e-maga-
zine" makes one-click product
searching areality for all com-
panies with products featured
in advertising and editorial.
Readers delivered to manufac-
turer web sites via FastPath
functionality

ADVERTISER G READER
ACCEPTANCE

o Five full years of developed
reader traction. The first product
publication to occupy the niche,
the familiar publication, today’s
architects established desktop
resource

° Advertisers: Fastest grow-
ing magazine in design/con-
struction publishing since 2003
launch (number of advertisers,
through August, 2007)

a Editorial Pages: Fastest
growing magazine in design/
construction publishing since
2003 launch (editorial pages,
through August, 2007)

° In 87% of instances, AP
readers say this is the publica-
tion they ‘go to first’' for product
information (2007 AP Product
Information Survey)

© 2003ASBPEAward: Best
New Magazine Design (Ameri-
can Society of Business Publica-
tion Editors)

G From 5 issues in2003 to 10
issues and 4 supplements in
2008...180% growth in published
issues indicates wide market
acceptance of both editorial and
advertising propositions




Architectural
PRODUCTS

editorial/administrative offices

Construction Business Media LLC

579 First Bank Dr., Suite 220
Palatine, lllinois 60067

Phone: 847.359.6493
Fax: 847.359.6754

www.arch-products.com

Gary Redmond
847.359.6493
gary@arch-products.com

central-south

Todd Tidmore
512.477.3806
todd@arch-products.com

southeast

Reginald Lawrence
404.327.7770
reggie@arch-products.com

west

Jim Flhrer
503.227.1381
jimf@arch-products.com

advertising sales
national

Tim Shea
847.359.6493
tim@arch-products.com

central-north

David G. Haggett
847.934.9123
davidh@arch-products.com

midwest

Jim Oestmann
847.577.8980
jim@arch-products.com

mid-atlantic

Ted Rzempoluch
609.361.1733
ted@arch-products.com

northeast

Bob Fox
914.777.1898
bob@arch-products.com






